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How advertising What is the impact
affect consumers’ of advertising on
behavior? sales?
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PEST analysis
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[loceTutenam ebicTaskn B CLLUA npegnaranu
OTKa3aTbCA OT NUCTONETOB B NMNOJ1b3Yy BUJIKMW.

Yemy 6blna nocsBsAweHa 3Ta BbICTaBKa?



®dpaHuy3ckum nucatensb [ ae MonaccaH o4eHb He Ntobun Indenesy
6alHI0, HO TeM He MeHee NOCTOAHHO Tam obeaan B pecTopaHe Ha
nepBom ypoBHe balwwHu. Moyemy? Kak 3To 06vAcHAN nucaTtens?



* KaKMM ABYM Nacca*KmMpam, CoOrnacHoO npaBuaam
MeXOYHapoAHbIX aBManepeBoO30K, HENb3A
HaxoAMUTbCA B OAHOM pAaYy Kpecen canoHa
camosieta’?



Ha peknamHom nnakate o4HOM KaHaACKOM MeAULMHCKOM KOMMNAHUU
n306parkeHbl 2 A0Ma HOYbIO.
Y nepBoro Aoma ropesin To/IbKo 2 OKHa, OCTa/ibHble OblI TEMHbIE.
Y BTOPOro AoMa 3TU e 2 OKHa OblI TEMHbIMU, @ OCTa/IbHbIE FTOPEenMu.
HasoBute 2 60ne3HU, NeKapCcTBa OT KOTOPbIX PpeKAaMUpPYyeT 3TOT
PEeKNaMHbIN NAAKaT.



* 3aKOH4YUTE BbICKa3biBaHMe HanoneoHa Xunna o Heyaa4vax: "Koraa
*WU3Hb NPOTArMBAET BaM JIMMOH, He anymrtecb, — caenamnte...".



* B UHanMn mano Bogonposoaos, 1 B BoAax PeKn [aHr exxegHeBHO
YMbIBAETCA HECKO/IbKO MUAIMOHOB YenoseKk. OgHaKo 3TO NPUBOAUT K
3NUAEMUAM 3HAUUTE/IbLHO PeXe, YEM MOXKHO BblNo oXnaatb. Boga
pPeKu [aHT He NOPTUTCA AarKe B OTKPbITbIX cocyaax npu 40-rpagycHou
Xape. Mouemy?






